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Artificial intelligence is making significant inroads into the wine industry, according to a
recent study conducted in Italy in 2025. The research focused on how AI is being used
by wine professionals and how it is changing traditional practices, especially in areas
such as grape monitoring, logistics, and environmental management. The study
surveyed 31 professionals from the Italian wine sector and found that 29% already use
AI for operational tasks like monitoring grape health and managing supply chains.



The researchers identified six key areas where AI can support human decision-making
in winemaking. These include collaboration between humans and machines, the use of
smart materials to track vineyard conditions, digital twins for simulating production
processes, intelligent winemaking systems, AI-driven tasting systems, and
environmental management tools. Among these, applications related to environmental
management received the most positive feedback from respondents. Many
professionals see AI as a valuable tool for addressing challenges posed by climate
change, such as unpredictable weather patterns and disease outbreaks in vineyards.

However, the study also revealed skepticism among wine professionals regarding AI
systems designed to replicate human creativity or sensory analysis. While there is
enthusiasm for using technology to protect crops and improve efficiency, many are
wary of AI tools that attempt to mimic the nuanced process of wine tasting or creative
blending decisions traditionally made by experienced winemakers. This hesitation
reflects a broader concern about maintaining the unique human touch that defines
much of the winemaking craft.

Researchers noted that the wine industry’s cautious approach to creative AI
applications highlights a complex relationship between tradition and innovation. Many
professionals are open to adopting technology when it serves as a protective measure
or enhances sustainability but are less comfortable with AI encroaching on roles that
involve personal expertise or artistic judgment.

The findings suggest that the wine sector could serve as a model for implementing
human-centric AI solutions. By focusing on technologies that augment rather than
replace human skills, the industry may be able to balance tradition with innovation. As
climate change continues to impact agriculture worldwide, more wineries are expected
to adopt AI-driven tools for environmental monitoring and resource management over
the next five years.

Industry experts believe that this trend will continue as more producers recognize the
benefits of integrating advanced technology into their operations. However, they also
emphasize the importance of maintaining respect for the cultural and sensory aspects
of winemaking that have been developed over centuries.



The study’s authors argue that understanding how people respond to AI in tradition-
bound industries like winemaking can provide valuable insights for other sectors facing
similar challenges. As artificial intelligence becomes more prevalent across agriculture
and food production, questions about its role in creative processes and its impact on
human identity are likely to persist.

For now, most wine professionals appear ready to embrace AI as a tool for
sustainability and efficiency while remaining cautious about its potential to alter the
core values of their craft. The ongoing dialogue between technology and tradition will
shape how artificial intelligence is integrated into one of the world’s oldest industries in
the years ahead.


