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New generations reshape wine travel with a focus on authenticity
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Wine tourism has grown significantly in recent years, especially among Millennials and
Generation Z. These generations, born between 1981 and 2012, have transformed the
way wine tourism is perceived, seeking more authentic, sustainable experiences
tailored to their interests. Their preference for activities that provide a deeper
understanding of wine culture has led wineries and wine regions to rethink their



offerings to attract this new audience.

These travelers are not just interested in wine tasting. They seek experiences that allow
them to immerse themselves in the history, production processes, and lives of
winemakers. Walking through vineyards, participating in harvests, and attending food
and wine pairing workshops are among the most popular activities. Direct interaction
with winemakers and vineyard owners adds value, as it helps visitors appreciate the
effort and tradition behind each bottle.

Technology plays a key role in this transformation. Social media has become a source
of inspiration and recommendations for younger generations, directly influencing their
choice of destinations. Platforms such as Instagram, TikTok, and YouTube serve as
showcases where wineries can display their landscapes, wines, and experiences. The
creation of photogenic spaces within wineries and the opportunity to share visually
appealing moments on social media are factors that influence the decision to visit.

For these conscious travelers, sustainability is an essential aspect that enhances their
experience. Both Millennials and Generation Z value environmentally responsible
practices and the social commitment of the businesses they visit. Wineries that adopt
eco-friendly production methods, minimize their environmental impact, and support
local communities gain greater acceptance among these consumers. Transparency in
communicating these initiatives is crucial to building trust and loyalty.

Beyond sustainability, personalization is a key factor in new wine tourism trends.
Wineries have begun offering options tailored to visitors' individual interests, ranging
from specialized tastings to experiences that combine wine with gastronomy, art, or
music. Flexible itineraries and the ability to create customized experiences make this
type of tourism more appealing.

Despite the growth of wine tourism among younger generations, the wine industry
faces the challenge of making wine a regular choice for them. While Millennials have
shown a greater willingness to include wine in their preferences, Generation Z tends to
favor other beverages, such as cocktails or lower-alcohol drinks. To address this, some
wineries have started exploring new wine formats, hosting more dynamic events, and
collaborating with social media influencers.



Digital marketing has become essential in promoting wine tourism. Collaborations with
content creators and influencers specializing in travel, gastronomy, and lifestyle have
proven to be effective strategies for attracting these consumers. Additionally, user-
generated content, such as reviews, videos, and social media posts, helps amplify the
reach of wine tourism experiences.

To diversify their offerings and attract a broader audience, wineries have begun
incorporating complementary activities beyond traditional visits and tastings.
Organizing cultural events, food festivals, and sensory experiences has expanded the
appeal of wine tourism, offering options that go beyond a purely wine-focused interest.

Wine tourism is evolving, driven by new generations seeking more personalized, tech-
driven, and sustainable experiences. Wineries that adapt to these demands will
strengthen their position as attractive destinations and maintain their relevance in the
market.


