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€15 Million Cité du Vin de
Sauternes Plan Shelved

Ambitious Sauternes Wine Tourism Project Stalls Due to Lack of

Funding
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Sauternes wines

The ambitious Cité du Vin de Sauternes wine tourism project, which was expected to
bring new life and visibility to the Sauternes-Barsac wine region, has been abandoned

due to a lack of sufficient investment. The proposed project, valued at €15 million, was



intended to establish a world-class wine tourism center in the heart of one of France's
most prestigious sweet white wine-producing areas, just south of the city of Bordeaux.
The news has left local wine producers and stakeholders disheartened but determined
to explore alternative approaches to promote the region and its unique wines in the

future.

The project was spearheaded by two prominent figures in the Sauternes-Barsac wine
community, Jean-Jacques Dubourdieu, a well-known winemaker, and David Bolzan, the
head of Swiss businessman Silvio Denz's vineyard portfolio, which includes the
esteemed Chateau Lafaurie-Peyraguey, a Sauternes First Growth estate. Together, they
aimed to create a dedicated wine tourism center that would showcase the history,
craftsmanship, and distinct qualities of Sauternes and Barsac wines, which are

celebrated worldwide for their rich and complex sweetness.

According to local newspaper Sud-Ouest, the project had garnered significant support
from wineries throughout the region. An initial €250,000 in subsidies had been secured,
and a project manager had been appointed to oversee the development. An
engineering firm with expertise in wine tourism had already submitted detailed plans
for the building, which was to be located on a vacant lot behind the region's current
Maison du Sauternes-Barsac. This central location was seen as ideal for drawing visitors
into the heart of the region and offering a gateway to understanding the intricate

winemaking process behind Sauternes' famed dessert wines.

Despite these positive steps, the project faced a series of financial and political
obstacles that ultimately proved insurmountable. The overall budget of €15 million was
considered too high, even when factoring in potential public and private investment.
Regional politicians and other stakeholders began to question the feasibility of the
proposed project, particularly the ambitious goal of attracting 50,000 visitors per year.
Concerns over whether the region could sustain such a level of tourism given its
relatively remote location and the seasonal nature of wine tourism led to a

reassessment of the project's scope and potential profitability.



With these doubts in mind, and amid a lack of sufficient funding commitments, the
decision was made to abandon the Cité du Vin de Sauternes initiative. However, the
news has not completely dampened the spirits of the local wine community. Several
winegrowers have already expressed a willingness to revisit the concept, suggesting
that a more modest and scaled-down version could be viable. There is hope that a
smaller project, possibly focusing on enhancing the existing facilities at the Maison du

Sauternes-Barsac, could achieve similar objectives at a fraction of the cost.

The cancellation of the Cité du Vin de Sauternes project represents a setback for a
region that has long struggled to attract the level of attention enjoyed by its more
famous Bordeaux counterparts. While the sweet wines of Sauternes and Barsac are
highly regarded by connoisseurs, they have traditionally faced challenges in gaining the
broader consumer appeal that could drive significant tourism growth. Nonetheless,
local producers remain optimistic that a revised plan, perhaps after the upcoming
harvest, could still put Sauternes on the map as a premier destination for wine lovers

seeking to explore the unique terroir and winemaking heritage of the region.

Despite this setback, the optimism among the local wine community suggests that the
ambition to elevate the status of Sauternes through tourism is far from over. Future
efforts are likely to focus on more achievable goals and incremental steps that align
better with the region's current capabilities and resources. By starting small and
building on what already exists, Sauternes could still develop into a wine tourism

destination worthy of its historic reputation and exceptional wines.



