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Italian Wine Industry Raises a
Glass to Record Sales

Italian Wine Exports Soar, Russia Becomes Top Four Market

Thursday, July 18, 2024

Italy's wine industry has made a strong start to 2024, achieving its best first quarter
ever in terms of export volume and value. According to data from Italian customs, wine
exports increased by 3.4% in volume and 4% in value during the first quarter, reaching
502 million liters and €1.834 billion respectively. This marks the first time since 2011

that exports have surpassed 500 million liters in a first quarter. Italy continues to lead



the world in wine export volume, closely followed by Spain, though both remain

significantly behind France in terms of value.

A notable highlight of this surge is the impressive growth in the Russian market. Russia
has rapidly become a significant destination for Italian wines, with export volumes to
this country increasing by approximately 140%. This growth is primarily driven by the
rising popularity of Italian sparkling and bottled wines. As a result, Russia has now

become the fourth-largest market for Italian wine exports in terms of volume.

Several factors contribute to Italy's robust performance in wine exports. Firstly, the
consistent quality and diverse range of Italian wines continue to attract international
buyers. Italian wine producers have been successful in maintaining high standards

while also innovating with new blends and production techniques.

Furthermore, the global appreciation for Italian cuisine often goes hand in hand with a
preference for Italian wines. The cultural and culinary affinity for Italian products
supports steady demand across various markets. Additionally, targeted marketing
campaigns and participation in international wine fairs have helped to bolster lItaly's

presence in key markets.

The Russian Market Surge

Russia's ascension as a major importer of Italian wine is particularly striking. The
substantial increase in demand for Italian sparkling wines, such as Prosecco, has played
a crucial role. These wines have gained favor among Russian consumers, who
appreciate their quality and value. Moreover, political and economic factors have also
influenced this trend. The lifting of certain trade restrictions and the stabilization of the

Russian economy have provided a more favorable environment for imports.

The growth in bottled wine exports to Russia further underscores the country's
potential as a long-term market for Italian wines. Bottled wines, often perceived as
premium products, indicate a shift towards higher-quality wine consumption among

Russian buyers.



Italy's leading position in the global wine market is not solely due to its high export
volume. The country's wine producers have managed to create a strong brand that
resonates with consumers worldwide. The emphasis on regional diversity, with each
area producing distinct types of wine, adds to Italy's allure. From the rich reds of
Tuscany to the crisp whites of Veneto, Italian wines offer a breadth of options that cater

to a wide range of palates.

While Spain competes closely with Italy in terms of volume, the value of Italian wine
exports reflects the premium placed on Italian wines. France remains the benchmark in
terms of export value, largely due to the high prices commanded by its wines such as
Champagne and Bordeaux. However, Italy's ability to maintain its volume leadership
while gradually increasing value is indicative of a balanced strategy focused on both

quality and market penetration.

The record-breaking first quarter of 2024 sets a positive tone for the rest of the year.
Italian wine producers and exporters are likely to continue capitalizing on growing
markets like Russia while also exploring opportunities in other emerging economies.
The challenge will be to sustain this growth amidst global economic uncertainties and

potential trade disruptions.

Investments in technology and sustainable practices are expected to play a significant
role in the future of Italian wine exports. Producers are increasingly adopting
environmentally friendly practices, which not only appeal to environmentally conscious

consumers but also align with global sustainability goals.

In conclusion, Italy's wine export performance in the first quarter of 2024 highlights the
resilience and adaptability of its wine industry. With strategic market expansion and a
continued focus on quality, Italy is well-positioned to maintain its leadership in the
global wine market while also increasing its value proposition. The remarkable rise of
Russia as a key market underscores the dynamic nature of global trade and the ever-

evolving preferences of wine consumers.



