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When we think of wine in China, the color red immediately springs to mind. After all,
red is deeply embedded in Chinese culture, symbolizing prosperity, good fortune, and
joy. This cultural affinity has long made red wine the dominant choice among Chinese
consumers. But hold on to your wine glasses, folks—there's a new wave rolling in.
White wine is steadily gaining traction, and it seems poised for a significant boom.



As markets develop, consumer preferences evolve. China's wine market is no
exception. The growing diversity of interests among Chinese wine drinkers is evident,
and white wine is starting to steal some of the spotlight traditionally reserved for reds.

During a session at this year's Vinexpo Asia trade show, an insightful panel discussion
titled 'Roundtable with Industry Titans: Insights into the Future of China's Wine Market'
highlighted this shift. One of the panelists, Xiao Pi, a prominent Chinese wine influencer
and e-commerce retailer, shared some eye-opening statistics. On his platform, which
he launched in 2018, white wines now make up 40% of the wine sales. With nearly a
million followers across social media platforms like WeChat, Weibo, Bilibili, and
Xiaohongshu, Pi has a close connection to the changing preferences of Chinese
consumers.

The Consumer Connection

The rise of white wine in China is not just a fleeting trend. It's reflective of a deeper
shift in consumer behavior. Don St Pierre, co-founder of ASC Fine Wines and
AdaptEdge, who also spoke at the Vinexpo Asia panel, explained that red wine's
historical dominance in China has a lot to do with its role in gift-giving and status. In
contrast, the growing popularity of white wine is driven by genuine consumer
preference.

St Pierre's observations highlight a critical evolution in the Chinese wine market. Wine
is transitioning from a status symbol to a beverage of personal enjoyment. Chinese
consumers are becoming more educated and discerning, choosing wines that please
their palates rather than wines that are socially expected.

The Role of Technology

Dan Siebers, co-partner of Wajiu China, echoed these sentiments. He pointed out that
today's Chinese wine consumers are savvier than ever, thanks to technology and AI.
These tools are empowering consumers to make more informed choices, moving away
from the so-called 'El Dorado' approach of the past. The data supports this trend: white
wine consumption in China has surged by 40%, a remarkable growth considering it was



virtually non-existent a decade ago.

This sophisticated consumer base is reshaping the wine market. People are not just
buying wine; they're exploring it, understanding it, and most importantly, enjoying it.
The shift towards white wine is a testament to this newfound sophistication.

Climate Considerations

Another factor driving the rise of white wine in China is the country's diverse climate. In
regions with hotter temperatures, white wine is a more refreshing and suitable choice
compared to red wine. This climatic compatibility is naturally drawing more consumers
towards white wine, especially during the sweltering summer months.

The signs are clear: white wine is on the rise in China. The combination of evolving
consumer tastes, the influence of technology, and regional climate preferences is
creating a fertile ground for white wine to flourish.

As we move forward, it's likely that white wine will continue to carve out a significant
niche in the Chinese market. So, next time you're raising a glass to toast, don't be
surprised if it's filled with a crisp, chilled white wine. Cheers to the exciting possibilities
ahead in China's wine scene!


