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Yellow Tail producer unveils
largest solar farm in australian
beverage industry

Consisting of 8,730 solar panels that generate 11.53 GWh of
electricity annually, capable of supplying more than 1,900 Australian

homes
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As the world leans more towards sustainability, the wine industry is not left behind. In
an impressive leap towards renewable energy, Casella Family Brands, the producer
behind the popular Yellow Tail wine, has taken a significant step forward. The company
recently unveiled what is now the largest solar farm in the Australian beverage
industry. This massive project is not just a win for Casella but a monumental

advancement for environmental sustainability in beverage production across Australia.

Located in the scenic expanse of Yenda, New South Wales, this solar farm boasts 8,730
solar panels, which will annually produce 11.53 gigawatt-hours (GWh) of clean,
renewable electricity. To put that in perspective, this amount of energy could power
over 1,900 Australian homes for a year. This initiative will help offset an impressive
7,800 tonnes of greenhouse gas emissions annually, which is the equivalent of planting

a staggering 325,000 trees.

John Casella, the managing director and founder of Casella Family Brands, expressed
his pride in this achievement. He highlighted that this venture into renewable energy is
part of a broader commitment to achieving net-zero emissions by 2050. The company
plans to cut its emissions in half by 2030 and then eradicate them completely by 2050.
This ambitious goal aligns with the global efforts to combat climate change and

supports the Australian wine industry's own goals to reduce greenhouse gas emissions.

The solar farm is strategically located about 3.5 kilometers from Casella's largest
winery in Yenda, which produces the well-known Yellow Tail wines, along with other
brands such as Peter Lehmann Wines and Brand's Laira of Coonawarra. The solar farm
will supply approximately 35% of the winery's electricity needs. Moreover, Casella has
not stopped there; they have invested in a second, smaller solar facility consisting of
936 panels dedicated to powering their wastewater treatment plant, further showcasing

their dedication to sustainable practices.

The solar initiative also extends its benefits to the company's on-site brewery, home to
Yenda Brewing Co., Son of a Nun, and Pressman's Cider, which will also enjoy the clean

energy supplied by the solar farm.



Through these initiatives, Casella Family Brands is setting a precedent in the industry,
proving that large-scale sustainability is both viable and beneficial. Not only does this
reduce the company's carbon footprint, but it also makes a direct contribution to the
Australian wine industry's environmental targets. Moreover, it strengthens the
resilience of the Australian wine sector, ensuring its sustainability for future

generations.

John Casella's commitment to the region and his strategic vision for long-term success
highlight a dual focus on environmental responsibility and community support. By
investing in renewable energy and supporting local growers during challenging market
conditions, Casella Family Brands exemplifies how businesses can lead the way in

sustainability while also ensuring their competitive edge and market stability.

As the Australian wine industry continues to evolve, Casella's move could inspire other
companies to follow suit, potentially leading to a greener, more sustainable future for
the entire sector. This is a toast to innovation, environmental consciousness, and a

cleaner, greener future.



