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Blood, wine, and trademarks: the
legal battle over dracula-themed
wihes

The legal confrontation between two wine brands over a legendary

figure
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In the lush, sun-drenched vineyards of California and the rugged, expansive lands of
Australia, a legal battle brews that could only befit the pages of a Gothic novel. At the
heart of this tale is not a feud over land or family honor, but over the image of one of
literature's most enduring figures: Dracula. This isn't your typical vineyard story; it's a

saga of trademarks, wine, and, of course, vampires.

Michael Machat, a seasoned attorney with a knack for wine and spirits law, has found
himself in the midst of a legal skirmish with Treasury Wine Estates (TWE), a global wine
giant known for its diverse portfolio, including the notable Penfolds and the rebellious
19 Crimes brand. Machat is no ordinary winemaker; he is the visionary behind Vampire
Family Brands (VFB), a company that has been intertwining the lore of the night with

the craft of winemaking since 1988.

VFB's offerings are as unique as its theme, with labels like Vampire Vineyards,
Trueblood, and Fangria Sangria. These aren't just wines; they're immersive
experiences, complete with high-collared vampire capes for bottles and people alike.
Among its standout creations are the Dracula brut sparkling rosé and the Dracula Napa
Valley Carneros Pinot Noir, embodying the essence of the vampire legend in both taste

and presentation.

Then, in a twist worthy of a Halloween tale, TWE introduced a Dracula Red Blend under
its 19 Crimes label for Halloween 2023. This wine, a concoction of grapes from South
Eastern Australia, featured the glow-in-the-dark visage of the infamous Count Dracula,
a move that Machat saw as a direct threat to the unique identity he had cultivated for

VFB.

Armed with his expertise in trademark law, Machat launched a lawsuit against TWE,
arguing that the Australian company's Dracula-themed wine could confuse consumers
and dilute the distinctive character of VFB's products. The stakes are high, with Machat
seeking compensation for alleged infringements and aiming to protect the brand

integrity of his vampire-inspired wines.

TWE, for its part, has responded with a measured defense, emphasizing its respect for
intellectual property rights and standing by the integrity of its brands. Yet, as the case

progresses, the wine world watches with bated breath, awaiting the outcome of this



unusual confrontation.

This legal battle underscores the complexities of branding in the wine industry, where
the story behind a bottle can be as important as the wine itself. For enthusiasts and
connoisseurs, it's a reminder that the world of wine is not just about terroir and tasting

notes, but also about the narratives and characters that inspire each bottle.

As Machat and TWE prepare for the next chapter in their dispute, one thing is clear: the
saga of the vampire wines is far from over. It's a tale that blends the rich heritage of
winemaking with the shadowy allure of Gothic legends, a story that captivates and
enthralls just like the wines at its center. And as this legal drama unfolds, it serves as a
testament to the passion and creativity that drive the wine industry, where every bottle

tells a story, and every label hides a tale waiting to be discovered.



