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France's crackdown on wine
mislabeling

How a supermarket raid revealed the complexities of authenticity
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In the quaint, sun-drenched region of Gard in southern France, a recent crackdown by
France's Consumer Affairs and Fraud bureau (the DGCCRF) has brought to light a rather
intriguing saga of wine mislabeling. This tale unfolds in the aisles of an Intermarché
supermarket in Caveirac, a stone's throw from the ancient Roman city of Nimes, where

the bureau's sharp eyes caught a glimpse of something amiss in the wine section.

During a meticulously planned operation on a Thursday, the DGCCRF's team, known for
their unwavering dedication to consumer rights and authentic representation of

products, descended upon the supermarket. Their mission was clear: to ensure that the



food and beverages sold were exactly what they claimed to be. France Bleu Gard
Lozere, a local radio station, reported that the fraud team's investigation spanned
across various departments, with a keen focus on the fruit, vegetable, wine, and

beverage aisles.

The bottled wines, standing tall and proud, passed the inspection with flying colors,
their labels a testament to their French heritage. However, nestled among the ranks of
bag-in-box (BIB) wines, a different story began to unfold. Three wines of Spanish origin
were discovered, their presence among their French counterparts not the issue, but the
manner of their presentation raised eyebrows. The shelf talker for two of these Spanish
wines omitted their country of origin, a detail that, although present on the label, was

not immediately apparent.

Serge Combe, from the Regional Civil Protection team, pointed out the subtlety of their
placement. "The fact that they are buried in the middle of French BIBs is, in itself, a
display that could lead to [the consumer picking up a wine] an error," he remarked.
This situation highlights a gray area in the presentation and labeling of wines, where

the fine line between oversight and intention blurs.

Jean-Marc Devenne, the head of the store, offered a perspective rooted in practicality
and consumer preference. He acknowledged the presence of the Spanish wines,
attributing their selection to consumer demand. With a tone of readiness for regulatory
evolution, Devenne expressed his openness to clearer legislation. "If the legislation
needs to be changed to make things clearer, I'm the first taker," he stated, underlining
the challenge of segregating a mere three Spanish wines from a sea of a hundred

French BIBs.

This incident at Intermarché is not an isolated one but part of a broader canvas of fraud
checks sweeping across France. Initiated by French Finance Minister, Bruno Le Maire, at
the start of the month amid agricultural unrest, these raids aim to safeguard the
integrity of French agriculture and consumer trust. The essence of these checks goes
beyond mere compliance; they are a crusade to preserve the cultural and qualitative

heritage of French produce, a matter of national pride and global reputation.



In a world where the lines between local and global blur, incidents like these serve as a
reminder of the importance of transparency and authenticity in our culinary and
vinicultural experiences. They tell us that behind every label, there's a story, and
behind every bottle, there's a legacy that deserves to be presented with honesty and

respect.



