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Austrian wine's strategic
response to 2023's economic
challenges

Austrian wine's efforts to overcome economic and geopolitical

headwinds
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Vineyards in the Wachau Valley by the Danube River in Weissenkirchen, Austria

The Austrian wine industry, faced with the formidable challenges of post-pandemic
recovery, geopolitical tensions, and economic instability, has demonstrated resilience
and strategic ingenuity throughout 2023. The past year has indeed been a period of

significant turbulence for global markets, with the wine industry being no exception.



Austrian Wine, the national wine marketing board, has been particularly proactive in
addressing the multifaceted challenges that have emerged in this complex
environment. Through a combination of domestic and international initiatives, the
organization has sought to stabilize and grow the Austrian wine sector against the
backdrop of rising inflation, high interest rates, and the lingering effects of the COVID-

19 pandemic.

Austrian Wine organized an impressive array of 160 events showcasing 9,613 wines
from 921 wineries, a testament to the depth and diversity of Austria's wine offerings.
This effort underscores the board's commitment to promoting Austrian wine on both
domestic and international stages. Despite the economic headwinds, these efforts have
facilitated slight growth in wine revenue, with the on-trade sector experiencing a 2.7%
increase and the off-trade sector a 2.0% increase in the first three quarters of 2023.
However, these gains were tempered by slight decreases in sales volumes, indicating a

challenging market environment.

The domestic market, traditionally a stronghold for Austrian wine, has seen intensified
promotional efforts, especially during the autumn and winter seasons of 2023. By
leveraging social media campaigns and targeting promotional initiatives within Austria,
particularly in regions with high domestic wine consumption during the winter, Austrian
Wine aimed to invigorate demand and support winegrowers facing a sluggish market

situation.

Expanding International Footprint

Recognizing the importance of diversification and global presence, Austrian Wine has
significantly ramped up its international marketing activities. The organization
facilitated wine trips for 406 international industry experts to Austria, enabling them to
experience the quality of Austrian wines firsthand. This initiative, alongside the
presentation of 8,414 wines at various international events, including major trade
shows like ProWein Dusseldorf and ProWine China, highlights the strategic push to
enhance the global footprint of Austrian wine. With 142 export activities across
different markets, the focus has been on not only consolidating existing markets but

also exploring new opportunities for growth.



Despite the modest growth projections for 2023, Austrian Wine remains optimistic
about the future. The increase in the value of Austrian wine exports between 2019 and
2022, by 26.8%, despite the challenges posed by the coronavirus pandemic, showcases
the resilience and potential of the Austrian wine industry. The focus on producing high-
quality, fresh wines that adhere to environmentally conscious practices aligns with the

growing consumer demand for sustainable and authentic wine experiences.

Chris Yorke, CEO of Austrian Wine, emphasizes the collective strength and unity of the
Austrian wine industry as its greatest asset in navigating these turbulent times. The
commitment to supporting winegrowers in both domestic and international markets,
through comprehensive and targeted initiatives, reflects a strategic approach to

overcoming the current economic and geopolitical challenges.

As Austrian Wine sets its sights on 2024, the focus on driving domestic sales and
continuing to expand its international market presence underscores the proactive and
resilient character of the Austrian wine industry. The concerted efforts of Austrian Wine,
together with the quality and diversity of the wines produced, position Austria well to

navigate the complexities of the global wine market in the years ahead.



