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Global Wine Consumption Trends:
A Shift from Red to White and
Rosé

How consumer preferences are reshaping the global wine industry
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The world of wine, an industry always in flux and subject to the whims of consumer

taste and preference, is experiencing a significant transformation. In the last two
decades, the once-dominant red wine has seen a steady decline in popularity, giving
way to a new wave of consumers with a penchant for young, fresh, and fruity wines.

This article offers a comprehensive analysis of these trends, drawing on data provided



by the International Organisation of Vine and Wine (OIV) and covering the period from

2000 to 2021.

In 2004, red wine production reached its zenith. However, from that year to the
present, a significant 25% decrease in production has been observed. This decline is
even more pronounced when considering that at the beginning of the 21st century, red
wines accounted for 48% of total wine consumption. By 2021, this figure had dropped
to 43%. France, a traditional powerhouse in red wine production, has seen a

particularly notable decline, with a 50% reduction in red wine output.

The Rise of White and Rosé Wines

In contrast, the production of white wines has experienced an increase. In 2021, the
production of white wines saw a 13% rise compared to the lowest level recorded in
2002. This significant shift occurred in 2013 when the production of white wines
surpassed that of reds. At the start of the century, white wines made up approximately
46% of the global total, but in recent years, this percentage has increased to 49%,

driven mainly by sparkling wines like Prosecco.

The market for rosé wines has also seen growth in both demand and supply. The global
production of these wines has risen from representing 6-7% two decades ago to 8%
today. This increase reflects a broader trend towards diversification in wine

consumption and a shift in consumer preferences.

Consumption Trends

Several factors have influenced these shifting wine consumption trends. These include
variations in consumer tastes and preferences, changes in consumption patterns
related to lifestyles and health, as well as the impact of globalization and marketing in
promoting different types of wine. Additionally, the effects of climate change on wine-

producing regions have contributed to the variability in production.

This shift in consumption preferences has significant implications for the global wine
industry. Red wine producers, particularly in traditionally dominant regions like France,

face the challenge of adapting to this market change. On the other hand, producers of



white and rosé wines find opportunities for growth and expansion. This scenario also
calls for a reassessment of marketing and production strategies and the potential to

explore new markets and consumer segments.

The wine industry is in a period of transition, marked by significant changes in
consumption patterns. While the future remains uncertain, adaptability and innovation
will be crucial for producers and distributors in the coming years. The evolution of
consumer preferences and market conditions will continue to be key factors in shaping

the global viticultural landscape.



