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The Italian wine sector, celebrated for a decade of robust export growth, has
encountered a challenging phase in the American market as of 2023. Data from US
Customs analyzed by the New York-based Ice Agency paints a sobering picture—a 7%
decline in revenue, amounting to $1.05 billion, compared to the same period last year.
This downturn is significantly starker than that of France, which saw a mere 0.1%
fluctuation, maintaining its revenues at $1.25 billion.



It is crucial to note that the global outlook for Italian wine exports has witnessed a
modest drop of 1.2% in value and 1.5% in volume. Yet, the US market, Italy's foremost
export destination, exhibits a notably alarming contraction. This scenario starkly
contrasts with the optimism that pervaded just a year ago at significant industry events
like Wine Spectator's Wine Experience in New York.

Internationally, the comparative landscape shows a mixed bag of results. Countries like
New Zealand and Spain have seen increases of 32.6% and 5.1% respectively, while
traditionally prominent exporting nations such as Australia, Argentina, Chile, Portugal,
and South Africa are grappling with double-digit declines. In terms of volume, Italy has
seen a reduction of 9.4%, aligning more closely with the general market trend, which
has decreased by 8.9%.

When focusing on wine types, Italian reds have experienced an 8.3% decrease in value,
while whites have also faced losses, with a 7.6% drop in revenue. Moreover, even rosés
and dessert wines have shown significant declines, although Italian sparkling wines
seem to be withstanding the negative trend better, displaying relative value stability
and a less pronounced decrease in volume compared to their counterparts.

The importance of maintaining a robust presence in the US market is underscored by
these figures. Industry experts and leaders, like Marina Nedic from the "Simply Italian
Great Wines" tour and Alessandro Nicodemi, president of the Abruzzo Wine Consortium,
stress the need to understand shifts in consumer habits and preferences of new
consumers to strategically adapt.

In this challenging environment, the significance of events like Vinitaly's Chicago debut
is emphasized, aiming to strengthen bonds and showcase the richness of Italian wine
abroad. The presence of consortia such as that of Oltrepò wines is also highlighted,
aiming to consolidate existing markets and attract new enthusiasts to the uniqueness
of their products.

Vinitaly's US debut, in collaboration with the International Wine Expo and Italian and
American entities, is seen as a strategic opportunity to reaffirm the Italian presence in a
market it already leads in imports. This event is part of a broader effort by Veronafiere
and its allies to expand Italian influence globally, emphasizing wine's role as a cultural



and commercial ambassador.

Despite challenging statistics, the Italian entrepreneurial spirit remains resilient and
optimistic, seeking in these complex times not just to sustain but to enhance the
recognition of its winemaking excellence. With an eye to the future, the Italian wine
industry is ready to adapt and shine once more on the global stage.


