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In the first quarter of 2023, Canada witnessed a notable decrease in its wine imports by
roughly 10%, bringing the total volume to 85.3 million liters valued at $569.5 million.
This volume is the lowest Canada has imported for this period since 2014.
Nevertheless, in terms of value, this quarter stands as the third highest, surpassed only
by the first quarters of 2021 and 2022.



Unpacking the Figures

While the overall decrease might raise concerns or suggest a reduced interest in wine
consumption, a more detailed examination of the data reveals intriguing patterns in
consumer preference and market dynamics.

The average global price saw a slight dip of 0.4%. This decline, on its face, may seem
counterintuitive, given that prices increased across all categories. However, the
explanation lies in the burgeoning demand for more economically priced wines.

Canada's growing preference for bulk wines and the 'bag-in-box' format played a
significant role in these numbers. These more affordable wine options have seen
increased popularity in recent times, and their success in Q1 2023 can, in part, explain
the observed shifts in import numbers.

On the other side of the spectrum, wines that generally command higher prices,
particularly sparkling wines and packaged options, experienced a steep decline in
demand. This drop in high-priced wine sales has had a considerable impact, as their
reduced sales failed to offset the boom in cheaper wines, thus leading to an overall
decrease in the total value of imports.

Potential Causes and Impacts

Several factors might be contributing to these changing trends in wine imports:

Economic considerations: In the post-pandemic world, many consumers might
still be cautious about their spending habits, leaning towards more affordable
choices.
Environmental consciousness: Bulk wines and bag-in-box options often
present more sustainable packaging solutions, possibly resonating with the
increasingly eco-conscious Canadian consumers.
Changing tastes and preferences: The world of wine is vast and evolving.
Consumers may be diversifying their tastes, venturing into newer, more
affordable varieties and formats.



Whatever the reasons, these changes in wine import patterns will undoubtedly have
implications for Canadian retailers, distributors, and consumers. As preferences shift, so
will the strategies of those in the wine trade, from marketing to stocking.

The forthcoming quarters will be telling: will Canada see a resurgence in the import of
high-priced wines? Or is the current trend indicative of a more permanent change in
Canadian wine consumption habits?


