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Preference for premium wines
over low-cost options emerges

Record-breaking imports and notable expenditure surge elevate
America's position in global wine industry
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In a riveting turn of events for the wine industry, the US market has shown a prominent
shift towards higher-priced wines in the first quarter of 2023. This comes on the heels
of record-breaking import volumes witnessed in 2022, further cementing America's



stance as a significant global player in the wine market.

During Q1 2023, the volume of wine imported into the US remained consistent with the
previous year, hovering around 315 million liters. What stands out, however, is the
noticeable increase in expenditure. The US spent an unprecedented $1649 Million on
imported wine during this period, marking a 10.7% surge from the preceding year. This
escalation can be attributed to a rise in the average price of imported wine, which went
up by 10.3% to $5.24 per liter.

Several factors have contributed to this trend. Notably, the impressive performance of
sparkling wines and packaged imports – which are generally higher in value – played a
pivotal role. The fact that these wines experienced a significant price hike further
enhanced their contribution to the overall expenditure. On the other hand, there was a
decline in the import of bulk wines and bag-in-box options, which are on the more
economical side of the spectrum.

Diving deeper into the data reveals more intriguing insights. The market for still
packaged wines, which is the leading category in the US, witnessed substantial growth
from specific regions. Both New Zealand and Spain emerged as the top contributors to
this increase.

New Zealand's prominence in the US wine market has been growing steadily over the
years. The country's wineries are renowned for their crisp Sauvignon Blancs, which
have found a loyal customer base among American wine enthusiasts. Spanish wines,
too, have carved a niche for themselves. Known for their robust reds, aromatic whites,
and delectable rosés, Spanish wine producers have leveraged their unique selling
points to penetrate the American market further.

It's essential to understand what this shift signifies. The rising preference for higher-
priced wines can be viewed as a testament to the evolving palate of the American
consumer. As wine enthusiasts become more discerning, there's a willingness to pay a
premium for quality, flavor, and the overall experience. Moreover, the socio-economic
dynamics might be playing a role, with more individuals having disposable income to
invest in premium products.



While it's too early to predict if this trend will continue throughout 2023, the first
quarter has certainly set the tone. Wine producers, distributors, and marketers will be
keenly observing these developments, as they could have long-term implications for
global wine trade dynamics.

For now, wine aficionados in the US seem to be raising a toast to quality over quantity,
and it will be intriguing to see how this narrative unfolds in the coming months.


