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The United States knocks
Germany off its perch in record-
breaking year

The United States dethrones Germany as top wine consumer
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In an epoch-making year for the global wine trade, the United States has firmly
established itself as the new Colossus, edging past traditional powerhouses. With an
unyielding fervor, the U.S. dominated the trade in 2022, both in terms of value and

volume. This development heralds an intriguing transformation in the global wine

landscape, as markets and consumer preferences align with new paradigms.



Unprecedented Numbers Signal a Paradigm Shift

According to customs data from various countries, the U.S. flexed its muscles in 2022,
ballooning its wine imports by €1.021 billion, a staggering 17% increase, culminating in
a whopping total of €6.995 billion. Not to be outdone, the volume of imports surged by
46 million liters, a 3% increase, catapulting to 1.437 billion liters. This ascent has
dethroned Germany, which had long been the custodian of the wine consumption

crown.

The European Conundrum: The UK Holds Steady While Germany

Loses Its Fizz

Across the Atlantic, the United Kingdom remained a formidable force, clinching the
second spot in terms of value. The British shores saw imports valued at €4.823 billion,
marking a 22% uptick. However, a plot twist ensued as the volume of imports slumped
by 1.6%. Meanwhile, Germany's wine stronghold showed signs of crumbling, recording

declines of 3.6% in value and 8.6% in volume.

The Rising Stars: Japan, Canada, Russia, and France Bolster Global

Growth

While the United States graced center stage, other markets were not mere spectators.
Japan, Canada, Russia, and France made significant strides in invigorating the global
wine trade. Japan, in particular, emerged as the dark horse with a remarkable surge in

its imports, securing the fifth position in value.

The Global Wine Trade's Golden Era

The wine trade touched celestial heights in 2022, amassing a record €32.676 billion
globally, a 9% escalation. In an intriguing twist, the volume shrunk by 4%. A
kaleidoscope of factors played into this, including geopolitical tensions, soaring energy

costs, transportation and supply chain woes, and a wave of global inflation.
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A World Healing: The Post-Pandemic Awakening

Post the torment of COVID-19, the global wine trade is navigating uncharted waters.
Discerning consumers now favor quality, heritage, and sustainability. This burgeoning
awareness has sparked an affinity for high-caliber wines with distinct appellations and

eco-friendly credentials.
China - The Slowing Dragon

China, a once-rapidly burgeoning market, has hit the brakes. Governmental policies
and evolving consumer patterns have ushered in a more circumspect approach in the

Middle Kingdom.

The Latin American Vineyards Turn to Their Backyards



In Latin America, Argentina and Chile, famed for their wine production, are morphing
into consumption hotspots. The blossoming middle class and a burgeoning wine culture

can be the propellers of this trend.
E-Commerce - The Trade's Digital Elixir

E-commerce has been pivotal in the wine market's ascendancy. Pandemic-induced

constraints fueled online purchases, a trend that shows no signs of waning.
Storm Clouds Ahead: Climate Change and Market Volatility

Looking forward, the wine trade stands at the precipice of formidable challenges.
Volatile international markets and scarcity of supplies loom ominously. Climate change-
related issues threaten to mar both quality and quantity, thereby impacting global

trade.

A Pivotal Moment Shaping the Future

The year 2022 serves as an inflection point for the global wine trade, with emerging
trends and challenges shaping the sector's trajectory. With the United States seizing
the reins in both value and volume, an ardent appreciation for quality, heritage,
sustainability, and the proliferation of e-commerce have all fueled market dynamics.
Nonetheless, stakeholders in the wine industry must embrace adaptability and
innovation to navigate through the emerging challenges and changing consumer

preferences.



