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TTB updates wine guidance for
permits, taxes and labels

The revised federal FAQ outlines core compliance rules for wineries,
importers and tasting rooms, including limits on direct-to-consumer

shipping under state law.

Thursday, July 9, 2026

The Alcohol and Tobacco Tax and Trade Bureau has updated its online wine FAQs,

offering a fresh federal guide on how wineries, importers and tasting room operators

should handle permits, taxes, labeling and some direct-to-consumer issues in the
United States.



The agency’s wine FAQ page lays out the basic federal framework for one of the
country’s most regulated beverage categories. It explains how TTB defines wine, what
permits are required to produce or import it, how federal excise taxes apply, what
labels must include and how tasting rooms tied to bonded wineries fit within federal
rules. It also points readers to additional guidance through the agency’s website and

help center.

For producers and importers, the page restates a central compliance point: anyone
producing wine for sale in the United States must obtain a basic permit from TTB, and
importers must also hold a federal permit to bring wine into the country. That
requirement is foundational for businesses entering the market, whether they are

opening a winery, expanding production or building an import portfolio.

The tax section underscores that wine remains subject to federal excise taxes that vary
by product type, alcohol content and container size. Those taxes must be reported and
paid to TTB. While that principle is not new, its inclusion in a public-facing FAQ matters
for smaller operators and new entrants that often rely on agency guidance pages to

structure their compliance systems.

The labeling portion is especially important for wineries preparing products for
interstate commerce. According to TTB, wine labels are subject to strict requirements
that include statements of identity, net contents, alcohol content and health warnings.
Those rules are part of the broader federal approval and consumer protection system

that governs how wine is presented in the marketplace.

The FAQ also addresses direct shipment in careful terms. TTB notes that whether wine
can be sold or shipped directly to consumers depends on both federal and state law.
The bureau sets federal standards, but states regulate direct shipment within their own
jurisdictions. That distinction is critical for wineries with club programs, e-commerce
operations or tourism-driven sales strategies, since a federally compliant product may

still face state-by-state limits on shipping, licensing or reporting.

Another area covered by the updated guidance is tasting rooms. TTB says wine tasting
rooms operated by bonded wineries are regulated under federal rules and may face

specific requirements related to sampling and sales. For winery owners, that point goes



beyond hospitality. It affects how an on-site or affiliated tasting space is designed,

staffed and documented under federal law.

The page also reflects how regulators are increasingly expected to answer practical
operating questions in plain language. In this case, the bureau’s guidance serves as a
reference point not only for established wineries but also for businesses considering
alternative retail models, including remote or virtual consumer engagement tied to
tasting room activity. Even when operators turn to newer formats, they still have to fit

those plans within permit structures, tax obligations and labeling rules.

That has broader implications across the beverage business. Federal guidance of this
kind can shape how wine companies organize bonded premises, manage tasting room
activity, prepare Certificate of Label Approval submissions and track excise tax
responsibilities. It may also influence planning decisions for importers, multi-state
sellers and hospitality-focused wineries that depend on compliant consumer sales

channels.

Although the FAQ is written as general guidance rather than a rulemaking document, it
gives the industry a current snapshot of what federal regulators consider the core
compliance questions in wine. In a sector where operational mistakes can affect
licensing, tax payments and market access, even a concise agency update can become
an important working document for producers trying to align daily business practices

with federal standards.



