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Section 1: Executive Summary 

 

 

1.1 2024 Market Performance at a Glance 

 

The global wine tourism sector demonstrated exceptional dynamism and robust growth 
throughout 2024, solidifying its position as a vital and resilient segment of the broader 
tourism and beverage industries. Despite significant headwinds affecting the global wine 
production and consumption landscape, wine tourism thrived, driven by a fundamental 
shift in consumer values towards experiential and authentic travel. Market valuation for 
2024 exhibited a wide range, a reflection of differing analytical methodologies. 
Conservative estimates focusing on core winery activities placed the market at 
approximately $11.86 billion, a healthy increase from $10.53 billion in 2023.1 More 
comprehensive analyses, which account for the total economic impact including 
ancillary spending on lodging, gastronomy, and cultural activities, valued the market at a 
significantly higher figure, with some estimates reaching as high as $95.88 billion in 
2024.2 Regardless of the specific valuation, all credible sources indicate strong 
double-digit growth, with Compound Annual Growth Rate (CAGR) forecasts ranging 
from a conservative 4.01% to a more aggressive 13.2% for the coming years.1 This 
performance is particularly noteworthy when contrasted with the historically low global 
wine production and consumption volumes recorded in the same period, underscoring 



the sector's strategic importance as an economic buffer for wine-producing regions 
worldwide. 

 

1.2 Dominant Trends and Market Shapers 

 

The market's expansion in 2024 was not merely quantitative; it was defined by several 
transformative trends that are reshaping the industry's future. The most influential of 
these include: 

●​ The Maturation of the Experience Economy: The demand for immersive, 
hands-on, and educational travel has moved from a niche interest to a mainstream 
driver. Consumers are increasingly prioritizing unique experiences over traditional 
sightseeing, with wine tourism perfectly positioned to meet this demand through 
vineyard tours, blending workshops, and harvest participation.1 The seamless 
integration with culinary tourism has created a powerful synergy, attracting travelers 
who seek a holistic gastronomic journey.1 

●​ Sustainability as a Core Value Proposition: Eco-consciousness has become a 
primary factor in travel decisions. Wineries are responding by adopting and 
marketing sustainable practices, including organic and biodynamic viticulture, water 
conservation, and renewable energy use. This not only appeals to a growing 
segment of environmentally aware tourists, particularly Millennials and Gen Z, but 
also enhances the perceived authenticity and quality of the destination.2 

●​ Pervasive Digital Transformation: Technology has fundamentally altered how 
wine tourists discover, plan, and experience their travels. The proliferation of 
sophisticated online booking platforms, virtual tours, and targeted social media 
marketing has made wine regions more accessible and appealing to a global 
audience.2 Wineries are increasingly leveraging digital tools to offer personalized 
and interactive experiences, thereby deepening visitor engagement.6 

 

1.3 Regional Highlights 

 

The global growth story of 2024 was composed of distinct regional narratives. Europe 
maintained its long-standing dominance, commanding over 51% of the market share, 
driven by its unparalleled density of iconic wine regions in France, Italy, and Spain, and 



continuous innovation in its tourism offerings.3 

North America emerged as a high-value growth engine, characterized by significant 
visitor spending and a mature tourism infrastructure, particularly in California's Napa 
and Sonoma valleys.8 Meanwhile, the 

Asia-Pacific region is positioned as the future growth frontier, with markets like 
Australia, China, and India demonstrating the highest projected growth rates, fueled by 
a rising middle class and increasing wine appreciation.2 In 

South America, Argentina and Chile solidified their status as emerging powerhouses, 
leveraging favorable exchange rates and unique high-altitude terroirs to attract a 
growing number of international visitors.11 Finally, 

South Africa showcased a powerful rebound, with its wine tourism sector surpassing 
pre-pandemic levels and becoming a critical component of the nation's tourism 
strategy.13 

 

1.4 Strategic Outlook 

 

Looking ahead, the wine tourism market is poised for continued and accelerated growth, 
largely decoupling its trajectory from the stagnating trends of the broader wine 
consumption market. The fundamental value proposition is shifting definitively from the 
product (a bottle of wine) to the experience (the story, culture, and landscape behind the 
wine). Key opportunities for stakeholders lie in capitalizing on the direct-to-consumer 
(DTC) sales channel, which tourism powerfully enables, and integrating wine 
experiences with the burgeoning wellness and sustainable travel movements. However, 
the industry faces formidable challenges. The existential threat of climate change, which 
directly impacts vineyard landscapes and production, looms large. Economic volatility 
and inflationary pressures could temper discretionary spending on luxury travel, while 
evolving consumer preferences, including the "No-Low" alcohol trend, will require 
continuous adaptation. Successfully navigating this landscape will demand strategic 
investment in technology, sustainability, and the professionalization of hospitality 
services to meet the sophisticated demands of the modern wine tourist. 

 



Section 2: Global Market Landscape & Performance (2023-2024) 

 

 

2.1 Global Market Valuation: Deconstructing the Data 

 

A comprehensive analysis of the global wine tourism market in 2024 reveals a sector 
characterized by vigorous growth and significant economic contribution. However, 
quantifying the precise market value presents a complex challenge due to variations in 
research methodologies across leading market analysis firms. These differences 
primarily hinge on the scope of activities included in the valuation, leading to a wide 
spectrum of estimates. To provide a clear and transparent picture, it is essential to 
deconstruct these figures into two primary categories: the Core Market Value, which 
focuses on revenues directly generated by wineries, and the Total Economic Impact, 
which encompasses the broader ecosystem of ancillary spending. 

Reports focusing on the Core Market Value provide a conservative but foundational 
measure of the industry. For instance, Market Research Future estimated the market 
size at $10.53 billion in 2023, growing to $11.86 billion in 2024.1 This valuation 
primarily reflects revenue from services directly offered by wineries, such as tours, 
tastings, and on-site sales. 

In contrast, a more holistic view is presented by analyses measuring the Total Economic 
Impact. These reports incorporate the significant ancillary spending by wine tourists on 
accommodation, dining in local restaurants, transportation, and other cultural and 
recreational activities within a wine region. This broader scope results in substantially 
higher valuations. Grand View Research and Market.us, for example, placed the market 
value at $46.47 billion and $46.5 billion, respectively, for 2023.3 Other firms, such as 
Univdatos, offered a similar figure of 

$46 billion for the same year.10 Projections for 2024 from sources using this wider 
methodology are even more robust, with Future Market Insights estimating the market 
at 

$95.88 billion.2 

The significant variance in these figures, as noted in a 2024 analysis by Vinetur, is a 



direct result of these differing methodologies.15 While this creates a wide range, it also 
underscores the profound and multifaceted economic influence of wine tourism, which 
extends far beyond the cellar door. The growth trajectory is consistently positive across 
all reports, with forecasted Compound Annual Growth Rates (CAGRs) for the next 
decade ranging from 4% to over 13%.1 This indicates strong investor and industry 
confidence in the sector's long-term potential. The following table consolidates these 
estimates, providing clarity on the scope and projections from various key sources. 

Table 1: Global Wine Tourism Market Size Estimates & Forecasts (2023-2024) 

 

Source Methodology 
Scope 

2023 Market 
Value (USD 
Billion) 

2024 Market 
Value (USD 
Billion) 

Reported 
YoY Growth 
(%) 

Forecasted 
CAGR (%) 

Market 
Research 
Future 1 

Core Winery 
Activities 

$10.53 $11.86 12.6% 4.01% 
(2025-2034) 

Grand View 
Research 6 

Total 
Economic 
Impact 

$46.47 N/A N/A 12.9% 
(2024-2030) 

Market.us 3 Total 
Economic 
Impact 

$46.5 $52.6 
(Calculated) 

13.2% 13.2% 
(2024-2033) 

Univdatos 10 Total 
Economic 
Impact 

$46.0 N/A N/A 12.8% 
(2024-2032) 

Future 
Market 
Insights 2 

Total 
Economic 
Impact 

N/A $95.88 N/A 13.2% 
(2024-2034) 

Research 
and Markets 
16 

Total 
Economic 
Impact 

N/A N/A N/A 12.8% 
(2024-2029) 

Note: The 2024 value for Market.us is calculated by applying its reported 13.2% CAGR 
to its 2023 base value. Discrepancies in 2024 figures highlight the dynamic and evolving 
nature of market reporting. 



 

2.2 The Great Decoupling: Wine Tourism's Resilience Amidst Sector-Wide 
Headwinds 

 

The most defining characteristic of the global wine landscape in 2024 was a stark and 
significant divergence: while the wine tourism sector experienced a period of 
unprecedented growth, the broader wine production and consumption industry faced 
one of its most challenging years in recent history. This phenomenon, termed "the great 
decoupling," signals a fundamental transformation in how value is created and 
perceived within the wine world, shifting the focus from the physical product to the 
holistic experience. 

Data from the International Organisation of Vine and Wine (OIV) paints a grim picture 
for the traditional market. Global wine production in 2024 plummeted to 225.8 million 
hectolitres (mhl), a staggering 4.8% decrease from 2023 and the lowest output 
recorded in over six decades.17 This dramatic fall was a direct consequence of severe 
and unpredictable climatic events—including devastating frosts, widespread mildew, 
hail, and prolonged droughts—that ravaged vineyards in both the Northern and 
Southern Hemispheres.17 France, a bellwether for the industry, saw its lowest output 
since 1957 due to these pressures.17 

Simultaneously, global wine consumption continued its downward trend, contracting by 
3.3% in 2024 to an estimated 214.2 mhl, the lowest level since 1961.17 This decline is 
not a temporary anomaly but the result of a confluence of factors. Short-term economic 
pressures, including persistent global inflation, have eroded consumer purchasing 
power, while long-term structural shifts in consumer behavior—driven by health and 
wellness trends, changing social habits, and generational preferences—are leading to 
reduced consumption in mature markets.17 

Table 2: Global Wine Production vs. Consumption (2022-2024) 

 

Year Global Wine Production (mhl) Global Wine Consumption 
(mhl) 

2022 262.4 (Calculated) 227.9 (Calculated) 



2023 237.2 17 222.0 17 

2024 225.8 17 214.2 17 

Note: 2022 figures are 
calculated based on 
year-over-year percentage 
changes reported for 2023 in 
OIV reports. Data for 
2018-2021 is not available in 
the source material. 

  

Against this backdrop of contracting production and consumption, the robust expansion 
of wine tourism is all the more remarkable. This decoupling reveals that the sector's 
growth is not contingent on rising wine sales volumes. Instead, it is fueled by a different 
set of value drivers rooted in the experience economy. As consumers globally adopt a 
"drink better, not more" philosophy, their interest in the story, culture, and provenance of 
wine intensifies.21 They are willing to allocate discretionary spending not on an 
additional bottle from a retail shelf, but on a memorable trip to the source. 

This dynamic has repositioned wine tourism from an ancillary revenue stream to a 
critical economic buffer for the entire industry. For wineries grappling with declining 
harvest volumes and shrinking margins in traditional retail channels, tourism offers a 
strategic lifeline. It facilitates high-margin direct-to-consumer (DTC) sales, which bypass 
intermediaries and capture more value.15 It builds powerful brand loyalty and creates 
lasting customer relationships that are less susceptible to price competition on a 
crowded retail shelf.22 As demonstrated in regions like Mendoza, which faced production 
challenges, wine tourism has become essential for sustaining economic activity and 
supporting rural communities.11 This fundamental pivot from a product-centric to an 
experience-centric business model is the core reason for wine tourism's resilience and 
its promising outlook for the future. 

 

Section 3: Core Market Drivers and Evolving Consumer Trends 

 

The accelerated growth of the global wine tourism market in 2024 was propelled by a 
confluence of powerful, demand-side forces. These drivers reflect deep-seated shifts in 
consumer behavior, values, and technological adoption, which are fundamentally 



reshaping what travelers seek from their leisure time. 

 

3.1 The Experience Economy Matures 

 

At the forefront of the market's expansion is the continued maturation of the "experience 
economy." Modern travelers, particularly younger demographics, are increasingly 
eschewing passive sightseeing in favor of active, immersive, and educational pursuits 
that offer a sense of personal enrichment and authentic connection.1 Wine tourism is 
uniquely positioned to capitalize on this trend, offering a rich tapestry of hands-on 
activities. These range from guided vineyard tours and cellar explorations to interactive 
blending workshops, harvest participation, and direct engagement with winemakers.6 

A critical component of this experiential drive is the deep and growing integration with 
culinary tourism. The modern wine tourist is often a food enthusiast, seeking a holistic 
gastronomic journey that pairs exceptional wines with local cuisine. This synergy has 
prompted wineries and regional tourism bodies to develop comprehensive packages 
that include gourmet meals, cooking classes, and farm-to-table dining experiences 
alongside traditional wine tastings.1 The economic significance of this trend is 
substantial; in 2023, culinary tourism was identified as a 

$3.5 billion segment within the broader wine tourism market, highlighting its importance 
as a primary motivator for travel.1 

 

3.2 The Digital Transformation of Wine Travel 

 

The digital revolution has acted as a powerful accelerant for the wine tourism market, 
democratizing access and streamlining the entire travel process. The proliferation of 
sophisticated online travel agencies (OTAs), specialized booking platforms, and 
user-review sites has empowered consumers to research, compare, and book their 
wine-centric holidays with unprecedented ease.2 

Social media platforms, particularly visually-driven ones like Instagram, have become 
indispensable marketing tools. They serve as virtual brochures, where stunning images 
and compelling stories of vineyard landscapes, cellar doors, and unique tasting 
experiences inspire wanderlust and attract a younger, digitally native audience.2 



Wineries are increasingly harnessing technology to enhance the on-site experience as 
well. Innovations such as self-guided digital tours via mobile apps, augmented reality 
labels, and virtual reality vineyard explorations are creating more engaging and 
memorable visits. A prime example from 2024 is the initiative at Domaine de la Dourbie 
in France, which launched an interactive tour developed with VinoWays, featuring a 
digital platform with videos and audio guides to enrich visitor engagement.6 In Rioja, the 
use of AI tools to estimate vineyard yields demonstrates a deeper integration of 
technology into the fabric of the wine region's operations, extending to the tourist 
experience.23 

 

3.3 Sustainability as a Core Value Proposition 

 

In 2024, sustainability transitioned from a niche marketing angle to a core component of 
the value proposition for many wine destinations. A growing cohort of travelers is 
making conscious decisions based on the environmental and ethical credentials of the 
businesses they support.2 This trend is particularly pronounced among Millennial and 
Gen Z consumers, who actively seek out brands that align with their values.2 

In response, wineries and tourism operators are increasingly adopting and promoting a 
wide range of sustainable practices. These include organic and biodynamic farming, 
regenerative agriculture, water conservation and recycling systems, the use of 
renewable energy sources, and eco-friendly packaging.2 Regions like Napa Valley and 
Bordeaux are recognized as leaders in integrating these practices into both vineyard 
management and the visitor experience.2 This focus on sustainability does more than 
just attract a specific demographic; it enhances the overall narrative of authenticity and 
connection to the land, which is central to the appeal of wine tourism. Data from Italy in 
2024 indicated that 

62% of wineries now consider sustainability an essential factor for attracting visitors, 
underscoring its mainstream importance.3 

 

3.4 The Rise of the "Mindful" and Health-Conscious Tourist 

 

The global wellness movement has had a profound impact on the beverage industry, 



and wine tourism is no exception. A growing awareness of health and a trend towards 
"mindful drinking" are shaping consumer choices. This is manifesting in the "drink better, 
not more" philosophy, where consumers prioritize the quality, craftsmanship, and story 
of a wine over sheer volume.21 

This shift presents a significant opportunity for the wine tourism sector. It aligns perfectly 
with the educational and premium nature of the experience, which emphasizes tasting 
and appreciation rather than excessive consumption.2 Furthermore, this trend is fueling 
demand for low-alcohol (NoLo) and non-alcoholic wine alternatives, which are becoming 
an increasingly important part of the portfolio for forward-thinking wineries.4 By offering 
sophisticated tastings of premium wines, providing education on moderate 
consumption, and catering to the demand for NoLo options, wine destinations can 
attract a broader audience of health-conscious travelers and integrate seamlessly into 
the multi-trillion-dollar global wellness tourism market. 

 

3.5 The Demographic Shift: Catering to Millennials and Gen Z 

 

Perhaps the most significant long-term driver of the market is a demographic one. 
Millennials and, increasingly, Gen Z have supplanted older generations as the primary 
consumer cohort for wine tourism.2 These generations bring a distinct set of 
expectations and behaviors that are actively reshaping the industry. 

Unlike their predecessors, who may have been satisfied with a simple tasting and 
purchase, younger travelers crave authenticity, participation, and storytelling. They seek 
hands-on activities that allow them to connect with the place, the process, and the 
people behind the wine.22 They are digital natives who use online tools and social media 
extensively for research, booking, and sharing their experiences, making a strong digital 
presence non-negotiable for wineries. 

Hard data from 2024 confirms this generational shift. In Argentina's wine regions, 
travelers aged 18-35 constituted 40.7% of all international visitors.15 Even more 
strikingly, a study of Napa Valley visitors revealed that the average age had dropped 
from 46 in 2018 to just 

40 in 2023, a clear indication of the region's growing appeal to a younger audience.15 
Wineries and destinations that successfully cater to this demographic's desire for 
purpose-driven, sustainable, and shareable experiences are best positioned for future 



growth. 

 

Section 4: Market Segmentation Analysis 

 

A granular analysis of the wine tourism market reveals a distinct structure shaped by 
consumer preferences and booking behaviors. The data from 2023 and 2024 shows 
clear leaders within each market segment, providing critical insights for stakeholders 
aiming to optimize their strategies and investments. The segmentation by service type, 
tourist type, and booking mode illustrates where value is concentrated and which 
channels are driving growth. 

 

4.1 Analysis by Service Type 

 

The services offered within the wine tourism landscape are diverse, but they are 
dominated by two primary categories: on-site winery experiences and larger regional 
events. 

●​ Wine Tastings and Tours: This segment is the undisputed cornerstone of the 
industry, commanding a dominant market share of over 57.1% in 2023.3 Its 
leadership position is a direct reflection of the core drivers of the market: the 
consumer's desire for immersive, educational, and personalized experiences. 
These offerings, which include guided tours of vineyards and production facilities, 
curated tasting flights, and direct interactions with winemakers, provide the 
authentic connection to place and process that modern travelers seek.3 The rise of 
premium and boutique wineries offering exclusive, high-touch experiences has 
further solidified the dominance of this segment. 

●​ Wine Festivals and Events: These events serve as powerful economic engines 
and cultural showcases for entire wine regions. They attract large crowds of both 
domestic and international visitors, creating significant revenue streams for 
wineries, local hospitality businesses, and service providers.6 While holding a 
smaller market share than daily tours and tastings, this segment is projected to 
experience robust growth, with a forecasted CAGR of​
13.7% from 2024 to 2030, underscoring its vital role in the tourism calendar and its 



effectiveness in driving regional visibility and sales.6 

 

4.2 Analysis by Tourist Type 

 

The market is sustained by two distinct tourist cohorts, each with different motivations, 
spending patterns, and travel habits. 

●​ Domestic Tourism: Domestic travelers form the bedrock of the wine tourism 
market, accounting for a substantial 64.3% of revenue share in 2023.3 This strong 
domestic presence is attributable to several factors. Proximity to wine regions 
makes for easier, shorter, and more frequent trips. The growing trend of 
"staycations" and local exploration, which gained momentum during the pandemic, 
has had a lasting positive effect.3 Furthermore, domestic tourists often have a 
deeper cultural connection to their local wine traditions and are instrumental in 
providing a stable, year-round visitor base that is less susceptible to the vagaries of 
international travel restrictions and currency fluctuations. 

●​ International Tourism: While smaller in overall share, the international segment is 
the market's primary growth driver. The demand from foreign tourists was projected 
to expand at a powerful CAGR of 13.3% from 2024 to 2030.6 This surge is fueled 
by a heightened global interest in unique cultural and culinary experiences, the 
increasing fame of wine regions as premier vacation destinations, and targeted 
marketing campaigns by wineries and tourism boards. Critically, improved 
infrastructure and the expansion of direct flight routes to both established and 
emerging wine regions are enhancing accessibility and lowering barriers to entry for 
a global audience.6 

 

4.3 Analysis by Booking Mode 

 

The channels through which consumers plan and book their wine tourism experiences 
have evolved significantly, with a clear preference for direct and digital methods. 

●​ Direct Booking: This was the most preferred booking method in 2023, capturing a 
40% share of the market.3 Some reports place the share slightly lower at 38%.6 
This preference reflects a desire for greater control, personalization, and direct 
communication. By booking directly through winery websites or via phone, tourists 



can tailor their itineraries, access exclusive offers not available elsewhere, and 
receive immediate confirmation from the source.3 For wineries, this channel is 
highly advantageous as it eliminates commission fees and provides a direct line of 
communication for building customer relationships. 

●​ Online Marketplaces: This channel is experiencing the most rapid growth, with a 
projected CAGR of 13.4% from 2024 to 2030.6 The digitalization of travel planning 
is the primary force behind this expansion. Online marketplaces and OTAs offer 
consumers the convenience of comparing numerous wineries, tours, and packages 
in one place, supported by user reviews and secure transaction systems. This trend 
underscores the necessity for wineries to have a strong presence on these major 
digital platforms to remain visible and competitive. 

The following tables provide a representation of the market's composition in 2023, 
based on the most recent comprehensive data available from industry reports.3 

Table 3: Wine Tourism Market Share by Service Type (2023) 

 

Service Type Market Share (%) 

Wine Tastings & Tours 57.1 

Wine Festivals, Events, and 
Other Services 

42.9 

Source: Based on data from 
market reports 3 

  

Table 4: Wine Tourism Market Share by Tourist Type (2023) 

 

Tourist Type Revenue Share (%) 

Domestic Tourists 64.3 

International Tourists 35.7 

Source: Based on data from 
market reports 3 

  



Table 5: Wine Tourism Market Share by Booking Mode (2023) 

 

Booking Mode Revenue Share (%) 

Direct Booking 40.0 

Online Marketplaces, Tour 
Operators & Other 

60.0 

Source: Based on data from 
market reports.3 A detailed 
breakdown for non-direct 
channels is not available. 

  

 

Section 5: Regional Market Deep Dive & Competitive Landscape 
(2023-2024) 

 

The global wine tourism market's robust growth in 2024 was not uniform, with distinct 
trends, performance metrics, and competitive dynamics emerging across key 
geographical regions. Europe continues to be the sector's anchor, while North America 
drives high-value growth. South America and the Asia-Pacific region are rapidly 
emerging as dynamic frontiers, and South Africa is solidifying its position as a premier 
destination. This section provides a detailed analysis of each region's performance in 
2024, benchmarked against 2023 data where available. 

 

5.1 Europe: The Established Leader in a State of Evolution 

 

With its deep-rooted viticultural history, unparalleled density of iconic appellations, and 
sophisticated tourism infrastructure, Europe remains the epicenter of the global wine 
tourism market. In 2023, the continent commanded an impressive 51% share of total 
global revenue, a valuation of approximately $23.7 billion.3 The year 2024 saw 
continued strength in visitor numbers and spending, even as many of its famed regions 



grappled with the severe production challenges outlined by the OIV. 

France: As a whole, France welcomed an estimated 10 million wine tourists in 2024, 
with a strong international contingent making up 42% of the total.15 

●​ Bordeaux: The region maintained its status as a top-tier destination, attracting 
nearly 6 million visitors in 2024.15 This impressive figure highlights the enduring 
power of the Bordeaux brand and its world-class tourism assets, such as the Cité 
du Vin. However, this tourism success occurred against a backdrop of significant 
viticultural distress. The 2024 harvest was one of the smallest since 1991, severely 
impacted by mildew and rain.19 The region also continued to struggle with a 
structural oversupply of red wine, which led to government-supported vineyard 
removal programs and depressed prices for bulk wine.19 The resilience of 
Bordeaux's tourism sector in the face of these production crises underscores its 
critical role as an economic lifeline for the region. 

●​ Champagne: The region's allure remains potent, drawing approximately 3.5 
million visitors in 2024.15 The inscription of its "Hillsides, Houses and Cellars" as a 
UNESCO World Heritage site has been a significant boon for tourism, contributing 
to a more than 60% increase in overnight stays in the city of Reims between 2016 
and 2023.27 However, similar to Bordeaux, this tourism vitality was decoupled from 
product sales. Global Champagne shipments experienced a sharp decline in 2024, 
falling​
9.2% to 271.4 million bottles. Exports were hit particularly hard, dropping by 
10.8%.32 This downturn is attributed to market saturation after post-pandemic highs, 
global economic uncertainty, and increasing price sensitivity among consumers.32 

●​ Burgundy: The region attracted an estimated 2.8 million visitors in 2024.27 A key 
development was the 2023 opening of the Cité des Climats et vins de Bourgogne, a 
multi-site educational and tourism hub in Beaune, Chablis, and Mâcon.39 While 
initial visitor numbers for the Cité were below the target of 180,000 for its first year, 
recording 86,000 visits, it represents a significant long-term investment in the 
region's tourism infrastructure.31 The 2024 harvest yielded lower volumes but was 
praised for its excellent quality, which bodes well for future premium tourism 
offerings.41 The region's export markets showed resilience, with a strong rebound in 
shipments to the key US market during the first half of 2024.43 

Italy: The Italian wine tourism sector posted impressive growth in 2024. The total value 
of wine tourism reached €2.9 billion, marking a significant 16% increase compared to 
2023.3 The average wine tourist in Italy spent 

€400 per trip, with €89 allocated to wine purchases and €46 to harvest experiences.3 



When viewed more broadly, food and wine tourism as a combined sector contributed 
over 

€40 billion to the Italian economy in 2023, demonstrating its immense impact.44 

●​ Tuscany: As one of the world's most iconic wine landscapes, Tuscany continues to 
be a primary draw. The region received over 14 million vineyard visits in recent 
years and remains the most desired destination for domestic Italian travelers.15 
Official data for 2024 shows the region registered over​
15.1 million total tourist arrivals and 46.8 million overnight stays.45 Despite this 
popularity, the region is grappling with significant wine overproduction challenges, 
particularly for its famous Chianti, which may impact the economic health of its 
wineries if not addressed.46 

Spain: The country's wine tourism sector has been on a strong upward trajectory. In 
2023, Spain welcomed nearly 3 million wine tourists, an 18.2% increase over 2022.3 

●​ Rioja: The region solidified its position as Spain's undisputed leader in wine 
tourism. In 2024, Rioja's wineries attracted a record 912,438 visitors, a notable 
3.54% increase from the 879,423 visits recorded in 2023.15 The economic impact 
of this activity surged to​
€197.2 million in 2024, a substantial rise from the nearly €186 million generated in 
2023.15 The international visitor share grew, accounting for​
36.3% of the total, up from 33% the previous year, with the United States, UK, and 
France being the top source markets.15 

United Kingdom: The UK represents one of Europe's most dynamic and rapidly 
expanding wine tourism markets. Driven by the rising international prestige of its 
sparkling wines, the country's vineyards saw a remarkable 55% increase in visits in 
2024 compared to the previous year.4 This growth signals the successful emergence of 
a new, high-quality wine destination on the world stage. 

Table 6: Economic Impact of Wine Tourism in Key European Regions (2023-2024) 

 

Region/Coun
try 

Metric 2023 Data 2024 Data YoY Growth 
(%) 

Key 
Source(s) 

France Total Wine 
Tourists 

~10 Million 
(2022) 

10 Million ~0% 15 



Bordeaux Visitor 
Numbers 

N/A ~6 Million N/A 15 

Champagne Visitor 
Numbers 

N/A ~3.5 Million N/A 15 

Burgundy Visitor 
Numbers 

N/A ~2.8 Million N/A 27 

Italy Economic 
Value 

€2.5 Billion €2.9 Billion 16.0% 3 

Tuscany Total Tourist 
Arrivals 

N/A 15.1 Million N/A 45 

Spain Total Wine 
Tourists 

~3 Million N/A 18.2% (vs 
2022) 

3 

Rioja Visitor 
Numbers 

879,423 912,438 3.54% 15 

Rioja Economic 
Impact 

€186 Million €197.2 
Million 

6.0% 15 

United 
Kingdom 

Vineyard 
Visits 

N/A N/A 55.0% 7 

 

5.2 North America: A High-Value Growth Engine 

 

North America has firmly established itself as a premier, high-value destination for wine 
tourism, characterized by sophisticated offerings, high visitor spending, and a strong 
domestic market. In 2023, the region accounted for a significant 25.10% of global 
market revenue.7 The outlook remains exceptionally strong, with one forecast 
projecting the market to reach 

$28.1 billion by 2030, driven by a robust CAGR of 13.4% from a 2024 baseline.8 

United States: The U.S. is the dominant force in the region. The overall U.S. wine 
market is valued at over $107 billion, and the wine industry's total economic output is 



estimated at a massive $323.5 billion.9 Within this economic behemoth, wine tourism 
plays a crucial and direct role, supporting an estimated 

108,913 jobs across the country.50 The growth trajectory for the U.S. wine tourism 
sub-sector is projected at a 

CAGR of 14.0% from 2024 to 2030, outpacing the global average and signaling 
sustained investment and consumer interest.7 

●​ Napa Valley, California: As the undisputed icon of American wine, Napa Valley 
continues to set the standard for luxury wine tourism. In 2023, the region welcomed 
3.7 million visitors.26 While this number was slightly down from previous peaks, 
the economic impact soared. Total visitor spending reached​
$2.5 billion in 2023, a 13% increase from 2018 levels.26 This spending generated 
over​
$107.5 million in local tax revenue, a 26% increase over 2018, which directly 
funds essential public services.51 The average daily expenditure for an overnight 
visitor was a remarkable​
$446.15 The visitor profile is also evolving dynamically; the average visitor age 
dropped to 40 in 2023, and the region saw a significant increase in diversity, with 
the share of Black, Latino/Hispanic, and LGBTQ visitors all growing substantially 
since 2018.26 

●​ Sonoma County, California: Adjacent to Napa, Sonoma County offers a more 
rustic and diverse wine country experience, which resonated strongly with visitors in 
2024. The county welcomed 10.5 million visitors (including day-trippers), a 2.9% 
increase from 2023.54 This influx of tourists generated​
$1.5 billion in total spending, representing a 5.6% increase over the previous 
year.54 An interesting trend emerged in 2024: while hotel stays were steady, the 
proportion of visitors staying with friends or relatives rose from 13% to 21%. This 
shift correlated with a notable increase in visitors from lower household income 
brackets (under $49.9K), suggesting that Sonoma's diverse lodging options and 
perceived value are attracting a broader demographic of travelers.54 

●​ Emerging U.S. Regions: While California dominates, other states are rapidly 
developing their wine tourism credentials. Texas has risen to become the 
fifth-largest wine producer in the nation and is experiencing a boom in wine-related 
agritourism, particularly in the Texas Hill Country near Austin and San Antonio.24 
States like​
Arizona are also making a mark, with industry reports highlighting exceptionally 
high visitor satisfaction levels (96% of winery visitors reported their experience met 
or exceeded expectations), which is a key indicator of future growth potential.6 



Other notable regions gaining traction include Oregon's Willamette Valley, 
Washington's Columbia Valley, and New York's Finger Lakes.57 

Table 7: Economic Impact of Wine Tourism in Key U.S. Regions (2023-2024) 

 

Region Metric 2023 Data 2024 Data YoY Growth / 
Change 

Key 
Source(s) 

Napa Valley, 
CA 

Total Visitors 3.7 Million N/A N/A 26 

 Visitor 
Spending 

$2.5 Billion N/A +13% (vs. 
2018) 

51 

 Local Tax 
Revenue 

$107.5 
Million 

N/A +26% (vs. 
2018) 

51 

 Jobs 
Supported 

~16,000 N/A N/A 26 

 Avg. Daily 
Spend 
(Overnight) 

$446 N/A N/A 15 

Sonoma 
County, CA 

Total Visitors 10.2 Million 
(Calculated) 

10.5 Million +2.9% 54 

 Visitor 
Spending 

$1.42 Billion 
(Calculated) 

$1.5 Billion +5.6% 54 

 Overnight 
Trips 

4.58 Million 
(Calculated) 

4.7 Million +2.6% 54 

 Day Trips 5.62 Million 
(Calculated) 

5.8 Million +3.2% 54 

Note: 2023 figures for Sonoma County are calculated based on the reported 2024 
figures and the YoY percentage changes provided in the source material. 

 



5.3 South America: Emerging Powerhouses 

 

South America's wine regions have emerged as dynamic and highly competitive 
destinations, attracting global attention for their high-quality wines, stunning Andean 
landscapes, and exceptional value proposition. 

●​ Argentina: The country's wine tourism sector, centered in the province of 
Mendoza, has experienced remarkable and sustained growth. Between 2018 and 
2024, the number of wineries in Mendoza open to tourism expanded by an 
impressive 57.5%, from 146 to 230 establishments.11 This expansion reflects a 
concerted effort to build a world-class tourism infrastructure. In 2024, Mendoza 
received​
1,590,567 tourist visits, a significant 27.8% increase from 2018 levels. The visitor 
base is diverse, with domestic tourists accounting for 62% of the total and a strong 
international presence from Brazil, the USA, and Canada.11 The sector has also 
become a major source of employment, directly supporting​
2,404 jobs—a staggering 205% increase in permanent positions since 2018. While 
visitor spending is more modest compared to North American counterparts, with an 
average total expenditure of $37 per visitor, the sector's growth is a powerful 
engine for regional economic development.11 

●​ Chile: Chile is undergoing a rapid transformation into a major wine tourism 
destination. The number of wineries open to the public has more than doubled in 
less than a decade, with 61% of all wineries welcoming visitors in 2024, 
compared to just 28% in 2015.60 The latest national survey from Enoturismo Chile, 
released in early 2025, reported a record​
219 wineries open for tourism in 2024, a 5% increase over 2023.12 Total visitor 
numbers are approaching​
1 million annually. A pivotal shift has been the growing importance of the domestic 
market, which now constitutes 59% of all wine tourists, a dramatic increase from 
just 35% in 2017.12 Among international visitors, Brazilians are a key demographic, 
with over​
787,000 visiting Chile in 2024, many of whom are motivated by the opportunity to 
purchase high-quality Chilean wine at a lower cost than in their home market.60 

 

5.4 Asia-Pacific: The Future Growth Frontier 

 



The Asia-Pacific region is widely regarded as the most promising frontier for wine 
tourism growth, driven by burgeoning economies, a rapidly expanding middle class with 
increasing disposable income, and a growing fascination with wine culture. The market 
is projected to grow at a CAGR of 14.9% from 2024 to 2030, the highest of any region 
globally.7 

●​ Australia: The Australian wine industry navigated a complex environment in 2023 
and 2024. The sector contended with low vintage yields due to challenging weather 
conditions and a significant oversupply of red wine, a lingering effect of previous 
trade disruptions.62 However, a major positive development occurred in March 2024 
with the removal of punitive tariffs on Australian wine exported to China. This led to 
an immediate and dramatic surge in exports to that market, providing a 
much-needed boost to the industry.62 On the tourism front, Australia's broader 
visitor economy performed strongly in 2024, welcoming​
8.3 million international visitors (a 15% YoY increase) and generating a total 
tourism spend of $214 billion.67 Within this context, wine tourism is a key 
component. In 2023, New South Wales (NSW) was the leading state for 
international wine tourists, attracting​
252,200 visitors who stayed 9.1 million nights and spent $1.3 billion.69 

●​ China & India: These two nations are identified as the key engines of future growth 
in the region. The wine tourism market in India is forecast to grow at a CAGR of 
13.7%, while China's is projected at 11.4%.2 This growth is fueled by their large 
populations, rising disposable incomes, and increasing government support for 
developing domestic wine regions like Nashik in India and Ningxia in China as 
tourist destinations.2 

 

5.5 Africa: South Africa's Strong Rebound 

 

South Africa stands as the continent's premier wine tourism destination, having 
developed a sophisticated and resilient sector that has now fully rebounded from the 
pandemic-era downturn. 

●​ Overall Performance: The South African wine tourism sector has not only 
recovered but has surpassed pre-pandemic performance levels.13 The most recent 
comprehensive economic impact study, covering 2022, found that wine tourism 
contributed​
R3 billion (approximately $162.2 million) directly to the country's GDP, with a 
broader indirect spend of R9.3 billion.14 The sector is a significant employer, 



providing between 12,000 and 14,000 jobs directly, with a total of over 40,000 
employment opportunities when indirect tourism roles are included.14 

●​ Visitor Profile and Trends: The domestic market is the lifeblood of the sector, 
accounting for 58% of room nights in the Cape Winelands in 2024.73 This strong 
local base provides stability and year-round demand. International tourism is also 
recovering strongly. South Africa welcomed​
8.48 million total international tourists in 2023, a 48.9% increase over 2022. 
This momentum continued into 2024, with 2.4 million international arrivals in the 
first quarter alone, a 15.4% YoY increase.74 Future growth is expected to be 
further catalyzed by major infrastructure investments, most notably the planned 
expansion of the Cape Winelands Airport, slated for completion in 2027, which will 
significantly improve direct access to the region for international visitors.13 

 

Section 6: Challenges, Strategic Outlook, and Recommendations 

 

As the global wine tourism market moves beyond 2024, its trajectory is shaped by a 
complex interplay of significant opportunities and formidable challenges. While the 
fundamental drivers of growth remain strong, stakeholders must navigate an evolving 
landscape marked by climatic, economic, and social shifts. A clear understanding of 
these factors is essential for developing resilient strategies that can sustain the sector's 
impressive momentum. 

 

6.1 Navigating Key Industry Challenges 

 

Despite the overwhelmingly positive performance in 2024, the wine tourism industry 
faces several critical challenges that could impede future growth if left unaddressed. 

●​ Climate Change: This stands as the most significant and pervasive long-term 
threat to the industry. The very foundation of wine tourism—the picturesque 
vineyard landscape and the unique character of its wines—is directly vulnerable to 
the effects of climate change. The 2024 OIV report and numerous regional harvest 
reports provided stark evidence of this, detailing how extreme weather events like 
late frosts, severe hailstorms, prolonged droughts, and increased disease pressure 
from excessive rainfall led to historically low production volumes globally.17 These 



events not only threaten the economic viability of wineries but also have the 
potential to alter the terroir and landscape that attract tourists in the first place. 

●​ Economic Volatility and Consumer Price Sensitivity: The sector's reliance on 
discretionary spending makes it susceptible to macroeconomic headwinds. 
Persistent inflation, rising interest rates, and the risk of economic downturns in key 
source markets can squeeze household budgets, leading to reduced spending on 
luxury travel and premium experiences.3 The sharp decline in Champagne sales in 
2024 serves as a cautionary tale, illustrating how even strong luxury brands are not 
immune to consumer price sensitivity in a challenging economic climate.32 

●​ Shifting Consumer Palates and Competition: The rise of the "No-Low" (No- and 
Low-Alcohol) movement, particularly among younger generations, presents both a 
challenge and an opportunity. While it may divert some consumption away from 
traditional wine, it also creates a new market for innovative beverage offerings.4 
Furthermore, wine tourism faces increasing competition for the consumer's "share 
of palate" and leisure time from other craft beverage sectors, such as craft 
breweries and distilleries, which often employ similar experiential tourism models.25 

●​ Lack of Standardized Data Collection: A persistent structural challenge is the 
absence of a globally harmonized methodology for measuring the economic impact 
of wine tourism. As highlighted by the wide variance in market size estimates and 
the findings of a joint UNWTO-OIV initiative, this lack of consistent data makes it 
difficult for stakeholders to accurately benchmark performance, assess return on 
investment, and make informed policy and investment decisions.15 

 

6.2 Strategic Outlook and Growth Forecast (2025-2030) 

 

The strategic outlook for the global wine tourism market remains overwhelmingly 
positive. The analysis of 2024 performance and underlying drivers suggests that the 
higher-end growth forecasts, which project a CAGR in the 12-13% range, are highly 
plausible.2 This growth will continue to be fueled by the fundamental shift towards 
experiential consumption. The market's value proposition will increasingly be defined 
not by the wine itself, but by the rich tapestry of culture, gastronomy, landscape, and 
human connection that surrounds it. 

The growth trajectory will likely be characterized by: 

●​ Continued Decoupling: The performance of wine tourism will become even more 
independent of the traditional wine consumption market. Success will be measured 



in visitor numbers, spending per visitor, and brand loyalty, rather than cases sold 
through retail. 

●​ Regional Growth Dynamics: In terms of absolute value, North America is 
expected to remain a dominant and high-growth market, driven by high per-capita 
spending and a mature tourism infrastructure. In terms of percentage growth, the 
Asia-Pacific region, led by China and India, will set the pace, offering the most 
significant untapped potential. Europe will focus on innovation and premiumization 
to maintain its leadership, while South America and South Africa will compete 
strongly on value and unique cultural offerings. 

●​ Deepening of Experiential Offerings: The market will move beyond standard 
tastings. Successful destinations will offer more sophisticated, multi-faceted 
experiences that integrate wellness (e.g., vineyard yoga, spa treatments), 
adventure (e.g., cycling tours, hiking), and deeper cultural immersion (e.g., heritage 
tours, MICE events). 

 

6.3 Strategic Recommendations for Stakeholders 

 

To capitalize on the opportunities and mitigate the challenges ahead, different actors 
within the wine tourism ecosystem should adopt targeted strategies. 

For Wineries: 

1.​ Embrace the Hospitality Model: The primary business is no longer just 
winemaking; it is hospitality. This requires investment in professionalizing all 
aspects of the visitor experience. This includes developing high-quality on-site 
accommodations, creating compelling restaurant concepts that showcase local 
cuisine, and diversifying experiences beyond the tasting room to cater to a wider 
range of interests and increase length of stay.11 

2.​ Leverage Digitalization for Engagement and Sales: A seamless digital presence 
is non-negotiable. This means investing in a robust, user-friendly direct booking 
system on the winery website to capture high-margin sales.3 It also requires a 
sophisticated social media strategy focused on authentic storytelling—showcasing 
the people, the process, and the values behind the brand—to engage younger 
demographics and build a loyal online community.2 

3.​ Market Sustainability as a Premium Attribute: Sustainability should be woven 
into the core brand narrative and marketed as a key differentiator. Wineries should 
pursue and prominently display certifications (e.g., organic, biodynamic, B-Corp) 



and clearly communicate their commitment to environmental stewardship. This 
builds brand equity and resonates deeply with the values of the modern, conscious 
traveler.2 

For Tourism Boards & Governments: 

1.​ Promote Holistic Regional Experiences: Marketing efforts should shift from 
promoting individual wineries to marketing entire regions as integrated destinations. 
This involves creating thematic routes and itineraries that connect wine with local 
gastronomy, cultural heritage, outdoor activities, and natural landscapes, thereby 
increasing the overall appeal and length of stay.77 

2.​ Invest in Critical Infrastructure: Targeted public investment in infrastructure is 
crucial for unlocking a region's full tourism potential. This includes improving 
transportation links to make wine regions more accessible, supporting major 
projects like the Cape Winelands Airport expansion 13, and ensuring high-speed 
internet connectivity for rural wineries. 

3.​ Champion Standardized Data Collection: National and regional tourism bodies 
should collaborate with international organizations like the UNWTO and OIV to 
advocate for and adopt a standardized framework for measuring the economic and 
social impact of wine tourism. Reliable, consistent data is the bedrock of effective 
policy-making, strategic planning, and attracting private investment.76 

For Investors: 

1.​ Focus on Experiential and Diversified Assets: Investment analysis should look 
beyond traditional metrics like vineyard acreage and production capacity. The real 
value lies in a winery's potential as a diversified hospitality business. Look for 
assets with existing or potential infrastructure for restaurants, lodging, and event 
spaces, as these generate high-margin, resilient revenue streams. 

2.​ Identify High-Growth Emerging Regions: While established regions like Napa 
and Bordeaux offer stability, the highest growth potential may lie in emerging 
markets. This includes less-saturated but high-quality regions in the U.S. (e.g., 
Texas, Virginia), South America (beyond Mendoza's main areas), and the UK, 
where market penetration is lower and the growth curve is steeper. 

3.​ Prioritize Sustainable and Tech-Enabled Operators: The most attractive 
long-term investments will be in businesses that have already integrated 
sustainability and digital innovation into their core strategy. These operators are not 
just responding to trends; they are leading the market and are best positioned to 
attract and retain the valuable modern wine tourist, ensuring both financial returns 
and long-term resilience. 
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