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Country 2025 Prel. Volume (mhl) % Share of World Consumption

USA B 3 15.3%
France |G 22.0 10.6%
Italy . 20.2 9.7%
Germany [ 17.8 8.6%
UK . 123 5.9%
3 Spain . 9.4 4.5%
Russia [ 8.0 3.8%
B} Argentina | 75 3.6%
Portugal [ 5.6 2.7%
[ Australia | 5.3 2.5%
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